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Table S1
Descriptive statistics of explanatory variables.
	Parameter
	Mean
	SD

	Relationship
	
	

	Age difference (year)
	0.27
	4.99

	Distance (Km)
	11.40
	23.12

	Current contact
	3.72
	1.19

	Expected contact
	4.20
	1.31

	Opportunity
	5.91
	1.34

	Morality
	
	

	Purity
	7.35
	1.48

	Loyalty
	5.24
	1.86

	Care
	6.83
	1.43

	Authority
	5.91
	1.59

	Reciprocal norm
	6.93
	1.43

	Appearance
	4.18
	1.96

	Tastes
	6.07
	1.62

	Values
	6.22
	1.57






Table S2
P-values and q-values of each parameter.
	
	Help received or expected to be received
	
	Help provided or willing to provide

	
	Low-cost
	Medium-cost
	High-cost
	
	Low-cost
	Medium-cost
	High-cost

	Parameter
	p
	q
	p
	q
	p
	q
	
	p
	q
	p
	q
	p
	q

	Relationship
	
	
	
	
	
	
	
	
	
	
	
	
	

	Age difference
	.793
	.965
	.076
	.306
	.404
	.695
	
	.706
	.765
	.921
	.921
	.517
	.879

	Distance
	.865
	.965
	.495
	.536
	.522
	.695
	
	.214
	.282
	.040
	.173
	.541
	.879

	Current contact
	.297
	.965
	.167
	.306
	.465
	.695
	
	.770
	.770
	.038
	.173
	.538
	.879

	Expected contact
	.111
	.361
	.137
	.306
	.926
	.926
	
	.009
	.059
	.336
	.546
	.726
	.953

	Opportunity
	.829
	.965
	.308
	.400
	.011
	.072
	
	.198
	.282
	.267
	.496
	.048
	.312

	Morality
	
	
	
	
	
	
	
	
	
	
	
	
	

	Purity
	.965
	.965
	.102
	.306
	.421
	.695
	
	.028
	.121
	.226
	.490
	.368
	.879

	Loyalty
	.613
	.965
	.156
	.306
	.172
	.695
	
	.558
	.659
	.472
	.641
	.953
	.953

	Care
	.052
	.338
	.881
	.881
	.724
	.784
	
	.145
	.269
	.511
	.641
	.090
	.390

	Authority
	.757
	.965
	.188
	.306
	.555
	.695
	
	.130
	.269
	.639
	.629
	.920
	.953

	Reciprocal norm
	.081
	.351
	.393
	.464
	.588
	.695
	
	.001
	.013
	.542
	.641
	.944
	.953

	Appearance
	.351
	.761
	.003
	.020
	.329
	.695
	
	.195
	.282
	.000
	.000
	.843
	.953

	Tastes
	.036
	.338
	.003
	.020
	.000
	.008
	
	.050
	.163
	.139
	.442
	.001
	.013

	Values
	.186
	.484
	.275
	.397
	.434
	.695
	
	.119
	.269
	.170
	.442
	.407
	.879






Table S3
Regression of the parameters on low-cost help provided.

a. Model 1: Relationship only
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	-0.078
	0.124
	-0.631
	.527
	0.92
	0.73–1.18

	Distance
	0.120
	0.114
	1.046
	.296
	1.28
	0.90–1.41

	Current contact
	0.030
	0.174
	0.175
	.861
	1.03
	0.73–1.45

	Expected contact
	0.485
	0.192
	2.524
	.011
	1.62
	1.11–2.37

	Opportunity
	0.344
	0.135
	2.559
	.010
	1.41
	1.08–1.84


AIC = 1040.39

a. Model 2: Relationship plus four moral foundations
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	-0.053
	0.120
	-0.440
	.660
	0.95
	0.75–1.20

	Distance
	0.146
	0.114
	1.273
	.203
	1.16
	0.92–1.45

	Current contact
	0.022
	0.174
	0.127
	.899
	1.02
	0.73–1.44

	Expected contact
	0.481
	0.191
	2.517
	.011
	1.62
	1.11–2.35

	Opportunity
	0.266
	0.141
	1.888
	.059
	1.30
	0.99–1.72

	Morality
	
	
	
	
	
	

	Purity
	-0.127
	0.147
	-0.867
	.386
	0.88
	0.66–1.17

	Loyalty
	0.197
	0.145
	1.358
	.174
	1.22
	0.92–1.62

	Care
	0.324
	0.154
	2.098
	.035
	1.38
	1.02–1.87

	Authority
	0.043
	0.149
	0.289
	.772
	1.04
	0.78–1.40


AIC = 1036.69


c. Model 3: Relationship plus other similarities
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	-0.081
	0.118
	-0.690
	.490
	0.92
	0.73–1.16

	Distance
	0.126
	0.114
	1.100
	.271
	1.13
	0.91–1.42

	Current contact
	-0.029
	0.174
	-0.166
	.868
	0.97
	0.69–1.37

	Expected contact
	0.456
	0.190
	2.397
	.016
	1.58
	1.09–2.29

	Opportunity
	0.196
	0.142
	1.386
	.165
	1.22
	0.92–1.61

	Morality
	
	
	
	
	
	

	Purity
	-0.170
	0.149
	-1.135
	.256
	0.84
	0.63–1.13

	Loyalty
	0.064
	0.150
	0.425
	.671
	1.07
	0.79–1.43

	Care
	0.371
	0.154
	2.409
	.016
	1.45
	1.07–1.96

	Authority
	-0.098
	0.152
	-0.646
	.518
	0.91
	0.67–1.22

	Appearance
	0.136
	0.127
	1.071
	.284
	1.15
	0.89–1.47

	Taste
	0.264
	0.152
	1.736
	.082
	1.30
	0.97–1.75

	Values
	0.303
	0.163
	1.857
	.063
	1.35
	0.98–1.86


AIC = 1027.39


Table S4
AIC of each model on low-cost help provided.

	Model
	Predictor
	AIC

	1
	Relationship variables
	1040.39

	2
	M1 + four Moral Foundations 
	1036.69

	3
	M2 + Appearance/Tastes/Values
	1027.39

	Full
	M3 + Reciprocal norm
	1018.62



Table S5
Results of likelihood ratio test comparing each model on low-cost help provided.

	Comparison
	LR χ²
	df
	p

	M1 vs. M2
	11.70
	4
	.019

	M2 vs. M3
	15.30
	3
	.001

	M3 vs. Full
	10.77
	1
	.001





Table S6
Regression of the parameters on medium-cost help received in each item.

a. Help during an illness
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	0.229
	0.132
	1.734
	.082
	1.26
	0.97–1.63

	Distance
	0.075
	0.128
	0.590
	.555
	1.08
	0.84–1.38

	Current contact
	0.426
	0.192
	2.216
	.026
	1.53
	1.05–2.23

	Expected contact
	0.051
	0.209
	0.242
	.809
	1.05
	0.70–1.59

	Opportunity
	-0.234
	0.164
	-1.428
	.153
	0.79
	0.57–1.09

	Morality
	
	
	
	
	
	

	Purity
	-0.244
	0.174
	-1.403
	.160
	0.78
	0.56–1.10

	Loyalty
	0.310
	0.168
	1.851
	.064
	1.36
	0.98–1.89

	Care
	0.319
	0.182
	1.749
	.080
	1.38
	0.96–1.97

	Authority
	0.024
	0.175
	0.139
	.889
	1.02
	0.73–1.44

	Reciprocal norm
	-0.004
	0.175
	-0.022
	.982
	1.00
	0.71–1.40

	Appearance
	0.525
	0.145
	3.628
	< .001
	1.69
	1.27–2.25

	Taste
	0.269
	0.169
	1.588
	.112
	1.31
	0.94–1.82

	Values
	-0.174
	0.184
	-0.945
	.344
	0.84
	0.59–1.21


AIC = 828.54


b. Help during a crisis
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	0.172
	0.132
	1.295
	.195
	1.19
	0.92–1.54

	Distance
	0.071
	0.117
	0.611
	.541
	1.07
	0.85–1.35

	Current contact
	0.184
	0.182
	1.014
	.310
	1.20
	0.84–1.72

	Expected contact
	0.529
	0.196
	2.700
	.006
	1.70
	1.16–2.49

	Opportunity
	-0.110
	0.144
	-0.770
	.442
	0.90
	0.68–1.19

	Morality
	
	
	
	
	
	

	Purity
	0.094
	0.162
	0.582
	.560
	1.10
	0.80–1.51

	Loyalty
	0.040
	0.152
	0.259
	.795
	1.04
	0.77–1.40

	Care
	0.159
	0.171
	0.926
	.354
	1.17
	0.84–1.64

	Authority
	0.231
	0.164
	1.405
	.160
	1.26
	0.91–1.74

	Reciprocal norm
	0.399
	0.167
	2.384
	.017
	1.49
	1.07–2.07

	Appearance
	0.240
	0.129
	1.864
	.062
	1.27
	0.99–1.64

	Taste
	0.294
	0.152
	1.937
	.052
	1.34
	1.00–1.81

	Values
	0.178
	0.162
	1.102
	.270
	1.20
	0.87–1.64


AIC = 996.94


c. Help with everyday living
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	0.041
	0.125
	0.325
	.744
	1.04
	0.81–1.33

	Distance
	0.297
	0.120
	2.472
	.013
	1.35
	1.06–1.70

	Current contact
	0.174
	0.182
	0.956
	.339
	1.19
	0.83–1.70

	Expected contact
	0.636
	0.195
	3.257
	.001
	1.89
	1.29–2.77

	Opportunity
	-0.225
	0.147
	-1.526
	.127
	0.80
	0.60–1.07

	Morality
	
	
	
	
	
	

	Purity
	-0.093
	0.163
	-0.571
	.568
	0.91
	0.66–1.25

	Loyalty
	-0.188
	0.156
	-1.205
	.228
	0.83
	0.61–1.12

	Care
	-0.022
	0.169
	-0.135
	.892
	0.98
	0.70–1.36

	Authority
	0.402
	0.167
	2.411
	.015
	1.50
	1.08–2.07

	Reciprocal norm
	0.300
	0.172
	1.744
	.081
	1.35
	0.96–1.89

	Appearance
	0.357
	0.130
	2.741
	.006
	1.43
	1.11–1.84

	Taste
	0.665
	0.161
	4.119
	.000
	1.94
	1.42–2.67

	Values
	-0.067
	0.162
	-0.412
	.679
	0.94
	0.68–1.29


AIC = 994.10


d. Help with housing
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	-0.101
	0.146
	-0.691
	.489
	0.90
	0.68–1.20

	Distance
	0.176
	0.143
	1.238
	.215
	1.19
	0.90–1.58

	Current contact
	0.195
	0.217
	0.897
	.369
	1.22
	0.79–1.86

	Expected contact
	0.562
	0.237
	2.370
	.017
	1.76
	1.10–2.79

	Opportunity
	-0.333
	0.188
	-1.767
	.077
	0.72
	0.50–1.04

	Morality
	
	
	
	
	
	

	Purity
	-0.402
	0.204
	-1.968
	.049
	0.67
	0.45–1.00

	Loyalty
	0.628
	0.221
	2.838
	.004
	1.87
	1.21–2.89

	Care
	-0.043
	0.211
	-0.206
	.836
	0.96
	0.63–1.45

	Authority
	0.203
	0.206
	0.986
	.324
	1.22
	0.82–1.83

	Reciprocal norm
	-0.351
	0.223
	-1.573
	.115
	0.70
	0.45–1.09

	Appearance
	0.521
	0.170
	3.067
	.002
	1.68
	1.21–2.35

	Taste
	0.090
	0.210
	0.430
	.667
	1.09
	0.73–1.65

	Values
	-0.206
	0.231
	-0.891
	.373
	0.81
	0.52–1.28


AIC = 632.23


e. Financial help
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	0.077
	0.135
	0.568
	.570
	1.08
	0.83–1.41

	Distance
	-0.020
	0.123
	-0.162
	.871
	0.98
	0.77–1.25

	Current contact
	0.196
	0.197
	0.995
	.319
	1.22
	0.83–1.79

	Expected contact
	0.373
	0.208
	1.794
	.072
	1.45
	0.97–2.18

	Opportunity
	-0.184
	0.153
	-1.206
	.228
	0.83
	0.62–1.21

	Morality
	
	
	
	
	
	

	Purity
	-0.182
	0.169
	-1.077
	.281
	0.83
	0.60–1.16

	Loyalty
	0.166
	0.162
	1.029
	.303
	1.18
	0.86–1.62

	Care
	-0.140
	0.170
	-0.820
	.412
	0.87
	0.62–1.21

	Authority
	0.202
	0.166
	1.214
	.224
	1.22
	0.88–1.70

	Reciprocal norm
	-0.054
	0.172
	-0.313
	.754
	0.95
	0.68–1.33

	Appearance
	0.182
	0.139
	1.312
	.189
	1.20
	0.91–1.58

	Taste
	0.293
	0.160
	1.834
	.066
	1.34
	0.98–1.83

	Values
	-0.220
	0.177
	-1.242
	.214
	0.80
	0.57–1.14


AIC = 875.18


Table S7
Regression of the parameters on medium-cost help provided in each item.

a. Help during an illness
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	-0.116
	0.130
	-0.893
	.372
	0.89
	0.69–1.15

	Distance
	0.173
	0.131
	1.319
	.187
	1.19
	0.92–1.54

	Current contact
	0.414
	0.203
	2.042
	.041
	1.51
	1.02–2.25

	Expected contact
	0.165
	0.216
	0.761
	.446
	1.18
	0.77–1.80

	Opportunity
	-0.271
	0.163
	-1.664
	.096
	0.76
	0.55–1.05

	Morality
	
	
	
	
	
	

	Purity
	-0.123
	0.173
	-0.713
	.476
	0.88
	0.63–1.24

	Loyalty
	0.280
	0.168
	1.664
	.096
	1.32
	0.95–1.84

	Care
	0.094
	0.176
	0.532
	.595
	1.10
	0.78–1.55

	Authority
	-0.251
	0.172
	-1.462
	.143
	0.78
	0.56–1.09

	Reciprocal norm
	0.110
	0.179
	0.614
	.538
	1.12
	0.79–1.59

	Appearance
	0.708
	0.150
	4.724
	< .001
	2.03
	1.51–2.72

	Taste
	0.141
	0.176
	0.804
	.421
	1.15
	0.82–1.63

	Values
	-0.233
	0.187
	-1.248
	.212
	0.79
	0.55–1.14


AIC = 780.93


b. Help during a crisis
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	-0.082
	0.118
	-0.701
	.483
	0.92
	0.73–1.16

	Distance
	0.317
	0.117
	2.709
	.006
	1.37
	1.09–1.73

	Current contact
	0.233
	0.184
	1.270
	.204
	1.26
	0.88–1.81

	Expected contact
	0.419
	0.195
	2.147
	.031
	1.52
	1.03–2.23

	Opportunity
	-0.074
	0.147
	-0.504
	.614
	0.93
	0.70–1.24

	Morality
	
	
	
	
	
	

	Purity
	-0.112
	0.161
	-0.696
	.486
	0.89
	0.65–1.23

	Loyalty
	-0.087
	0.154
	-0.564
	.572
	0.92
	0.68–1.24

	Care
	0.343
	0.166
	2.071
	.038
	1.41
	1.02–1.95

	Authority
	-0.227
	0.159
	-1.422
	.155
	0.80
	0.58–1.09

	Reciprocal norm
	0.348
	0.167
	2.082
	.037
	1.42
	1.02–1.97

	Appearance
	0.446
	0.131
	3.400
	< .001
	1.56
	1.21–2.02

	Taste
	0.356
	0.160
	2.234
	.025
	1.43
	1.04–1.95

	Values
	0.067
	0.169
	0.394
	.693
	1.07
	0.77–1.49


AIC = 988.67


c. Help with everyday living
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	-0.004
	0.131
	-0.031
	.975
	1.00
	0.77–1.29

	Distance
	0.273
	0.120
	2.266
	.023
	1.31
	1.04–1.66

	Current contact
	0.270
	0.180
	1.498
	.134
	1.31
	0.92–1.87

	Expected contact
	0.704
	0.198
	3.566
	< .001
	2.02
	1.37–2.98

	Opportunity
	-0.205
	0.150
	-1.368
	.171
	0.81
	0.61–1.09

	Morality
	
	
	
	
	
	

	Purity
	-0.134
	0.161
	-0.834
	.404
	0.87
	0.64–1.20

	Loyalty
	-0.005
	0.157
	-0.032
	.974
	0.99
	0.73–1.35

	Care
	-0.101
	0.169
	-0.597
	.550
	0.90
	0.65–1.26

	Authority
	0.230
	0.153
	1.503
	.133
	1.26
	0.93–1.70

	Reciprocal norm
	0.282
	0.166
	1.702
	.088
	1.33
	0.96–1.83

	Appearance
	0.309
	0.133
	2.320
	.020
	1.36
	1.05–1.77

	Taste
	0.617
	0.163
	3.790
	< .001
	1.85
	1.35–2.55

	Values
	-0.296
	0.167
	-1.778
	.075
	0.74
	0.54–1.03


AIC = 953.74


d. Help with housing
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	0.041
	0.153
	0.265
	.791
	1.04
	0.77–1.41

	Distance
	0.181
	0.146
	1.244
	.213
	1.20
	0.90–1.59

	Current contact
	0.212
	0.223
	0.948
	.342
	1.24
	0.80–1.92

	Expected contact
	0.447
	0.245
	1.824
	.068
	1.56
	0.97–2.53

	Opportunity
	-0.452
	0.190
	-2.382
	.017
	0.64
	0.44–0.92

	Morality
	
	
	
	
	
	

	Purity
	-0.238
	0.201
	-1.181
	.237
	0.79
	0.53–1.17

	Loyalty
	0.317
	0.209
	1.513
	.130
	1.37
	0.91–2.07

	Care
	-0.181
	0.203
	-0.890
	.373
	0.83
	0.56–1.24

	Authority
	0.041
	0.198
	0.209
	.834
	1.04
	0.71–1.53

	Reciprocal norm
	-0.299
	0.213
	-1.403
	.161
	0.74
	0.49–1.13

	Appearance
	0.654
	0.176
	3.712
	< .001
	1.92
	1.36–2.72

	Taste
	0.091
	0.204
	0.447
	.655
	1.10
	0.73–1.63

	Values
	-0.014
	0.229
	-0.060
	.952
	0.99
	0.63–1.54


AIC = 592.33


e. Financial help
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	-0.098
	0.128
	-0.766
	.443
	0.91
	0.70–1.17

	Distance
	0.196
	0.127
	1.551
	.121
	1.22
	0.95–1.56

	Current contact
	0.078
	0.204
	0.385
	.700
	1.08
	0.73–1.61

	Expected contact
	0.303
	0.218
	1.386
	.165
	1.35
	0.88–2.08

	Opportunity
	-0.098
	0.161
	-0.612
	.540
	0.91
	0.66–1.24

	Morality
	
	
	
	
	
	

	Purity
	-0.240
	0.175
	-1.376
	.168
	0.79
	0.56–1.11

	Loyalty
	-0.047
	0.163
	-0.289
	.772
	0.95
	0.69–1.31

	Care
	-0.046
	0.178
	-0.259
	.795
	0.95
	0.67–1.35

	Authority
	0.165
	0.176
	0.939
	.347
	1.18
	0.84–1.67

	Reciprocal norm
	-0.102
	0.180
	-0.567
	.570
	0.90
	0.63–1.29

	Appearance
	0.418
	0.140
	2.973
	.002
	1.52
	1.15–2.00

	Taste
	0.187
	0.165
	1.133
	.257
	1.21
	0.87–1.67

	Values
	-0.072
	0.178
	-0.407
	.684
	0.93
	0.66–1.32


AIC = 830.98


Table S8
Regression of the parameters on high-cost help expected to be received in each item.

a. Drowning at sea
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	-0.009
	0.122
	-0.077
	.938
	0.99
	0.78–1.26

	Distance
	0.008
	0.119
	0.065
	.948
	1.01
	0.80–1.27

	Current contact
	-0.082
	0.187
	-0.441
	.659
	0.92
	0.64–1.33

	Expected contact
	0.008
	0.198
	0.040
	.968
	1.01
	0.68–1.48

	Opportunity
	0.532
	0.151
	3.536
	< .001
	1.70
	1.27–2.29

	Morality
	
	
	
	
	
	

	Purity
	-0.224
	0.163
	-1.380
	.167
	0.80
	0.58–1.10

	Loyalty
	0.096
	0.148
	0.645
	.519
	1.10
	0.82–1.47

	Care
	0.121
	0.166
	0.726
	.467
	1.13
	0.81–1.56

	Authority
	0.148
	0.160
	0.925
	.354
	1.16
	0.85–1.58

	Reciprocal norm
	0.372
	0.163
	2.289
	.022
	1.45
	1.06–2.00

	Appearance
	-0.111
	0.130
	-0.852
	.394
	0.89
	0.69–1.16

	Taste
	0.370
	0.154
	2.396
	.016
	1.45
	1.07–1.96

	Values
	0.148
	0.167
	0.884
	.376
	1.16
	0.84–1.61


AIC = 852.69


b. Kidney donation
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	0.165
	0.106
	1.559
	.119
	1.18
	0.96–1.45

	Distance
	-0.060
	0.118
	-0.153
	.607
	0.94
	0.75–1.19

	Current contact
	-0.178
	0.182
	-0.979
	.327
	0.84
	0.59–1.20

	Expected contact
	0.059
	0.193
	0.304
	.761
	1.06
	0.73–1.55

	Opportunity
	0.127
	0.142
	0.893
	.372
	1.14
	0.86–1.50

	Morality
	
	
	
	
	
	

	Purity
	-0.041
	0.160
	-0.257
	.797
	0.96
	0.70–1.31

	Loyalty
	0.177
	0.151
	1.175
	.240
	1.19
	0.89–1.61

	Care
	0.068
	0.166
	0.407
	.683
	1.07
	0.77–1.48

	Authority
	-0.013
	0.163
	-0.080
	.936
	0.99
	0.72–1.36

	Reciprocal norm
	-0.186
	0.157
	-1.185
	.235
	0.83
	0.61–1.13

	Appearance
	0.308
	0.131
	2.358
	.018
	1.36
	1.05–1.76

	Taste
	0.425
	0.166
	2.563
	.010
	1.53
	1.11–2.12

	Values
	0.113
	0.175
	0.643
	.520
	1.12
	0.79–1.58


AIC = 991.87


Table S9
Regression of the parameters on high-cost help willing to provide in each item.

a. Drowning at sea
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	-0.065
	0.122
	-0.562
	.598
	0.94
	0.74–1.19

	Distance
	0.002
	0.124
	0.016
	.986
	1.00
	0.79–1.28

	Current contact
	-0.006
	0.191
	-0.030
	.976
	0.99
	0.68–1.45

	Expected contact
	-0.095
	0.205
	-0.464
	.642
	0.91
	0.61–1.36

	Opportunity
	0.438
	0.152
	2.889
	.003
	1.55
	1.15–2.09

	Morality
	
	
	
	
	
	

	Purity
	0.198
	0.168
	1.183
	.237
	1.22
	0.88–1.69

	Loyalty
	0.045
	0.156
	0.288
	.773
	1.05
	0.77–1.42

	Care
	0.249
	0.175
	1.425
	.154
	1.28
	0.91–1.81

	Authority
	-0.013
	0.160
	-0.081
	.935
	0.99
	0.72–1.35

	Reciprocal norm
	0.353
	0.167
	2.121
	.003
	1.42
	1.03–1.97

	Appearance
	-0.188
	0.140
	-1.342
	.179
	0.83
	0.63–1.09

	Taste
	0.289
	0.163
	1.762
	.078
	1.33
	0.97–1.84

	Values
	0.107
	0.166
	0.642
	.520
	1.11
	0.80–1.54


AIC = 737.15


b. Kidney donation
	Parameter
	β
	SE
	z
	p
	Odds ratio
	95% CI

	Relationship
	
	
	
	
	
	

	Age difference
	0.143
	0.108
	1.317
	.187
	1.15
	0.93–1.43

	Distance
	-0.053
	0.116
	-0.455
	.649
	0.95
	0.76–1.19

	Current contact
	-0.184
	0.181
	-1.013
	.311
	0.83
	0.58–1.19

	Expected contact
	-0.004
	0.195
	-0.019
	.984
	1.00
	0.68–1.46

	Opportunity
	0.090
	0.141
	0.638
	.523
	1.09
	0.83–1.44

	Morality
	
	
	
	
	
	

	Purity
	0.039
	0.161
	0.245
	.806
	1.04
	0.76–1.43

	Loyalty
	-0.044
	0.150
	-0.297
	.766
	0.96
	0.71–1.48

	Care
	0.262
	0.166
	1.577
	.114
	1.30
	0.94–1.80

	Authority
	0.066
	0.155
	0.424
	.671
	1.07
	0.79–1.45

	Reciprocal norm
	-0.191
	0.157
	-1.217
	.223
	0.83
	0.61–1.12

	Appearance
	0.110
	0.129
	0.857
	.391
	1.12
	0.87–1.44

	Taste
	0.417
	0.157
	2.648
	.008
	1.52
	1.11–2.07

	Values
	0.168
	0.162
	1.041
	.298
	1.18
	0.86–1.63


AIC = 1034.36

